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WHAT IS
MEETINGS & EVENTS 
intelligence software?
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OVERVIEW

MMeetings and events revenue account for a significant percentage of total 
revenue for the hotels, resorts and conference centers, yet most managers 
are not yet utilizing technology to understand and analyze basic 
information like market trends, customer insights or space performance. 
With meetings and events intelligence organizations are empowered to 
make decisions that allow them to only accept the most profitable 
business.

Meetings and events venues continue to evolve. Spaces are more 
sophisticated, unique and in-demand than ever before. And in the wake an 
abundance of data has followed. Meetings and events intelligence is the 
transformation of this data into insights which enable organizations to 
make better tactical and strategic decisions.



WHAT are THE
key benefits OF 
MEETINGS & EVENTS 
intelligence SOFTWARE
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OVERVIEW

UNDERSTAND BOOKING 
TRENDS AND PATTERNS

Tracking trends and pace in 
meeting space allows for more 
dynamic pricing strategies and 
space management. This results in 
improved space utilization, 
increased operational efficiency 
and better revenue performance.

1

IMPROVE FORECAST 
ACCURACY

Forecasting revenue for meetings 
& events revenue streams can be 
time-consuming and still vary 
widely from actuals.  With a clear 
understanding of unconstrained 
demand, the financial forecast will 
be more accurate leading to better 
business decisions.

2

INCREASE 
EFFICIENCY

Using technology to consume 
and organize data into 
actionable insights saves time 
and increases accuracy of 
analysis. Time that would have 
been spent manually analyzing 
large data sets can be better 
used on strategic decisions. In 
addition, removing manual data 
entry and analysis from the 
process decreases bias and 
data entry errors leading to 
more accurate decisions.

3



the inside scoop
Cut through the noise and find out what real hoteliers are 
saying by reading in-depth reviews.
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OVERVIEW

VERIFIED USER REVIEWS

Read the full review on 

“SmartSpace has grreatly improved our analysis 
capabilities of our meetings & events space, 
allowing the hotel to yield rates and restrictions 
on specific dates to a greater detail”

Director of Revenue from London

Read the full review on 

“Finally a tool that gives detailed insights on the 
meeting & events lead and revenue trends! Get 
to know your lead generation, high / low demand 
periods, space occupancy and implement goals 
and yield tactics for your meeting rooms by 
using the tool.”

Revenue Manager from Brussels

Read the full review on 

“It's rapidly been adopted by the sales team, 
who is embracing the new change. There are 
some sales managers who are 10+ years into 
their position, and they are confident with the 
output.”

Sales Manager from Big Sky

Read the full review on 

“I would recommend smart space as its an easy 
to use visual reporting system that gives you a 
snapshot of your business for you to base best 
working practices on.”

Regional Events Manager from Gloucestershire

Read reviews

https://hoteltechreport.com/company/ideas-smartspace
https://hoteltechreport.com/company/ideas-smartspace
https://hoteltechreport.com/company/get-into-more
https://hoteltechreport.com/company/grouprev-by-rainmaker
https://hoteltechreport.com/company/ideas-smartspace


Trend WATCH
Read predictions from domain experts and learn about 
the state of the category.
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OVERVIEW

WHAT’S NEW AND INTERESTING IN THE SPACE?

ALERTS AND NOTIFICATIONS
By understanding the venue’s strategy, a next-generation intelligence tool will act more like a member of the sales team by 
proactively notifying users of certain market changes that could require an adjustment in strategy to achieve the best revenue.
IDeaS Prediction: Meetings and events managers will get alerted in real-time when the tool notices a trend that impacts their 
strategy. Allowing users to react more quickly than competitors to market changes.

INTELLIGENCE (AUTOMATICALLY) FUELS M&E PRICING 
DECISIONSDemand data will be automatically integrated into revenue management systems allowing more space to be direct-booked 
online.
IDeaS Prediction: By integrating demand data into a revenue management tool meetings and events sellers will be enabled to 
price precisely and confidently.  Confidence in space management and pricing bring more direct-booking solutions to the 
market and change meeting planner behavior.

MARKET INTELLIGENCE
As technology evolves, more market data will become consumable allowing venues greater insights into competitor strategies 
and market demand.
IDeaS Prediction: Thanks to greater visibility into the competitions’ pricing strategy, sales manager will be able to respond to 
inquiries more confidently.



BUying advice and 
recommendations

Critical 
Features

Top rated providers 
& comparisons 

Key 
integrations

Questions to 
ask vendors
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BUYING ADVICE AND RECOMMENDATIONS

WHAT ARE THE MOST IMPORTANT FEATURES TO CONSIDER?

Trend Analysis
Patterns in key metrics like daily demand, lead 
time and booking pace are brought to the surface.

Data Visualization
Data is presented in an intuitive and informative 
way that allows users to make decisions quickly.

Data Accuracy
Understand the health of the data being utilized 
by the tool. Afterall, good data in = good data 
out.

Performance Monitoring
Manage business performance and strategy 
by tracking key performance indicators. 

Data Integration
Meetings and events intelligence is made up of data from a variety of sources. A strong collaboration 
between data sources is necessary to provide effective outputs.



Who’s who…
See which players are trending in the market and launch 
Hotel Tech Report compare to compare them side-by-side.
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BUYING ADVICE AND RECOMMENDATIONS

Flexible, cost-effective tool that helps 
ensure that pricing strategies reflect 
dynamic market conditions and 
increase profit opportunity.  

SmartSpace by IDeaS

Want to optimize your meeting space?

LEARN MORE
The solutions enables you to sell 
meeting rooms within minutes rather 
than hours. With few clicks you can get 
- online availability - dynamic prices - 
and get rid of RFP's while exceeding 
customer expectations by offering top 
customer experience from the 
moment…

MeetingPackage

grouprev®, helps hoteliers convert more 
group and meeting business and 
maximize revenue by optimizing group 
room rates, maximizing function space 
revenue and more effectively managing 
their property’s sales & catering 
calendar. 

GroupRev

Cvent’s Group and Transient sourcing 
platforms provide a powerful view of 
industry activity representing tens of 
billion dollars of RFP value every year. In 
2016, Cvent’s group sourcing platforms 
alone accounted for over $13B worth of 
opportunities. 

Cvent

Providing forward looking event data for 
the travel industry. Helping hotels 
maximize revenue on compression days 
and prospect new sales leads. Identify 
and prepare for compression dates to 
maximize revenue. 

Event Intelligence

Get Into More is a Business Intelligence 
tool for strategic Meeting & Events and 
Group business management. 

Get Into More

Want to compare products side-by-
side with screenshots, reviews, 

features and more?

Launch comparison tool

Featured provider

View profile >

View profile > View profile >

View profile >

View profile > View profile >

https://hoteltechreport.com/company/ideas-smartspace
https://hoteltechreport.com/company/ideas-smartspace
https://hoteltechreport.com/compare/ideas-smartspace
https://hoteltechreport.com/company/get-into-more
https://hoteltechreport.com/company/grouprev-by-rainmaker
https://hoteltechreport.com/company/meetingpackagecom-sales-catering
https://hoteltechreport.com/company/cvent-meetings-business-intelligence
https://hoteltechreport.com/company/event-intelligence


“
“SmartSpace has greatly improved our 
analysis capabilities of our meetings & 
events space, allowing the hotel to yield 
rates and restrictions on specific dates 
to a greater detail”

Ben Chapman
Director of Revenue
Strand Place Hotel, London
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BUYING ADVICE AND RECOMMENDATIONS

 Smart Space by IDeaS is a dynamic strategy application providing simple yet 
detailed analysis of your Meetings & Event business trends and performance.  
Utilizing data from diary management systems, this visual cloud-based set of 
tools provides a variety of Demand Analytics, Performance Measurement and 

Selling Strategy models to educate sellers about demand patterns, inform 
strategic decisions and increase revenue growth.

READY TO 
CONNECT WITH 
A TOP RATED 
PROVIDER?

Learn more about IDeaS

https://hoteltechreport.com/company/ideas-smartspace


stay connected
• Sales & Event Management — View and transform data from the sales and event 

management system into insights and intelligence.
• Electronic RFP Distribution Systems — Gather all incoming electronic RFPs to enable a 

full picture of unconstrained meeting space demand.

Browse integrations

MOST INTEGRATED 
VENDOR

2 verified integrations

https://hoteltechreport.com/integrations/search/ideas-smartspace/any/#search-bar


Without the right 
integrations even the 
best product can add 
complexity and cost.  
Make sure any vendor 
you consider has the 
integrations you need 
to set your team up for 
success.

CRITICAL 
INTEGRATIONS
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BUYING ADVICE AND RECOMMENDATIONS

Connect with Hapi

Need an integration built for 
your hotel?

View integrations

eRFP

Sales 
SoftwareEvent 

Management

https://hoteltechreport.com/integrations/
https://hapicloud.io/


WHAT QUESTIONS
SHOULD a smart 
buyer ask vendors
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BUYING ADVICE AND RECOMMENDATIONS

Which sales & event and rfp management systems do you work with?
A powerful tool will have a feed or integration with the major sales and event management providers. Data should flow 
through regularly and be integrated smoothly.

How do I share insights from the tool?
Options for sharing key reports, insights or data from the tool with others should be possible through standard exports such 
as CSV, PDF and Excel.

What kind of training and support is offered?
Implementation goes beyond a simple install. A dedicated project manager should be available to assist with setup and 
consultative training available in order to best position the organization for successful adoption. Following implementation 
and training, access to support should be readily available and responsive.

How do you ensure data accuracy?
Clean data = good data.  Investigative tools such as drill-throughs should allow a user to visualize data to easily identify if 
and where data has been inputted incorrectly so that it can be corrected.

What happens if you change integrated systems (such as Sales & Catering providers)?
A strong Meetings & Events Intelligence system should allow you to change contributing systems without losing valuable 
historical perspective. 



what to expect

Pricing & 
budgeting

Implementation 
timeline

Success 
metrics

Success stories and
additional resources



Hotel Tech Report | 2019 Meetings & Events Intelligence Software Buyer’s Guide 21

WHAT TO EXPECT

PRICING 
GUIDANCE INSTALLATION

TRAINING

SAAS SUBSCRIPTION

What are the typical pricing models and ranges that I 
should budget for?

What does the typical implementation timeline and process 
look like to go live?

$300-600

$500-$1500

$2000-8000/year

Approximate implementation timeline
2-8 weeks

Implementation timeframe is 2 – 8 weeks. This time frame varies based on a venue’s 
system of record (sales & catering system) and how quickly the vendor can gain 
access to that system to establish connectivity, agree on business rules for data 
handling and validate the data being communicated between systems.

IMPLEMENTATION 
GUIDANCE



SUCCESS METRICS



Hotel Tech Report | 2019 Meetings & Events Intelligence Software Buyer’s Guide 23

WHAT TO EXPECT

HHOW DO I MEASURE SUCCESS?

REVENUE PER SQUARE 
FOOT/METER

Similar to RevPAR for guest 
rooms, this metric sits at the 
center of analysis of function 
space performance. This 
insight helps venues 
understand space and deploy 
pricing based on a clear 
picture of demand.

1

ATTENDEE 
DENSITY

Each person attending an 
event represents revenue.  
Optimum capacity of a 
meeting room should always 
be the goal.  Attendee density 
measures the actual 
attendance in the space 
versus the optimum capacity 
of the room, helping venues 
understand how well the 
space has been used versus 
its potential.

2

CONVERSION 
PERFORMANCE

Indicator of sales and catering 
performance regarding conversion of 
revenue from inquiries into definite 
bookings. Conversion performance is 
the percentage of revenue booked in 
relation to the potential revenue for all 
inquiries received that were either 
booked, turned down or lost. Analysis 
of revenue conversion data helps sellers 
focus on converting not just more 
business, but the most valuable 
business.

3



SUCCESS stories and 
further reading
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WHAT TO EXPECT

A Quick Guide to Important Meetings & Events KPIs
When building a strategy for M&E, here are the key performance indicators (KPIs) that can help your next great revenue 
management strategy take flight.

2017 Global Event Industry Benchmarks Study
Survey conducted by Cvent that sheds light on practices and processes used by M&E managers along with insights on new 
technologies venues are utilizing around the world.

18 Trends Shaking Up Events in 2018
Dive into 18 trends in event planning and hospitality that are poised to have a huge impact in the future.

Building a Meetings and Events Strategy
Video outlining what hotels and venues should consider as they develop their meetings and events strategy. 

CASE STUDY: Smart Space Empowers Better Business Decision-Making at Radisson Hotel Group
With Smart Space, Radisson Hotel Group believes individual meetings-and-events teams can better collaborate with 
revenue management teams to achieve enhanced revenue performance across the portfolio, balancing demand for 
meetings-and-catering business against guest room strategies. This fosters a more holistic revenue management culture 
that ultimately leads to new opportunities to grow total property revenue.

CASE STUDY: Lapithus Hotel Group Increases Conversion Up to 10 Percent with Smart Space by IDeaS
The team at Lapithus had been constrained by manual processes to price function space, and they appreciated the Smart 
Space support team’s help with learning the new application. Some of the properties within the Lapithus portfolio 
experienced an increase on booking conversion up to 10 percent.

CASE STUDY: Thwaites Aligns Rooms and Meetings & Events Strategy to Grow Revenue Across the Hotel
After implementing Smart Space at its properties, Thwaites was able to better evaluate pricing and inventory for event 
inquiries—and they were able to maximise the impact of meetings and events across the organization, including rooms 
business. The organisation has reported up to a 25 percent uplift on guest rooms, by leveraging Smart Space to align 
meetings and events and rooms strategy.

https://ideas.com/success_story/thwaites/
https://ideas.com/success_story/radisson-hotel-group/
https://ideas.com/success_story/lapithus-hotel-group/
https://youtu.be/Us2qqnxqmlg
https://ideas.com/a-quick-guide-to-important-meetings-events-kpis/
https://www.cvent.com/en/resource/2017-global-event-industry-benchmarks-study
https://www.socialtables.com/guide/event-trends/


www.hoteltechreport.com

Find the best tech for 
your hotel
No buzzwords.  No sales pitches. Just in-
depth reviews from real users to help 
you make better decisions, faster.

Go to HotelTechReport.com

https://hoteltechreport.com/



